Name : Saadoon Hammood Chitheer Al-Rubaiawi
Date of Birth : Y-Y-Ya1v

Religion : Muslim

Martial statues : Marred

No.of children : One Chilled

Specialization : Business Administration — marketing
Position : Member of faculty

Scientific Degree : Prof.

Work Address : College of Administration and Economics /
University of Baghdad

Work Phone :

Mobile : «+Va . Y£€IVAVY +.VV VAYAVA,

E-mail : Sadoon Y4V \Yn@yahoo.com

First , Scientific Certification

Degree science University | College

B.Se. Baghdad Administration and
Economics

M.Se. Baghdad Administration and
Economics

PH.D. Baghdad Administration and
Economics

Second , career

career Work place From —to

Deputy director of managerial College of Administration YeuoYoYou¥
affairs and Economics
University of Baghdad YooA-Y e d

Director of managerial affairs

Rapporteur the Department of College of Administration
Business Administration and Economics

Third , University Teaching
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University

The (Institute / College)

From —to

Baghdad

Administration and Economics

Ye+r —upto now

College of Degla
University

College of Degla University

YoyY oYV

Fourth , courses which you teach

Department

Subject

Business
Administration

Principles of management

Business
Administration

Marketing management

Industrial management

Industrial Marketing
management

Business
Administration

Methods of scientific
research

Public
Administration

management

Operation and production

Business
Administration

Quality management

Business
Administration
Qradnete studies

service

Marketing of health care

Business
Administration
Qradnete studies

Advance Marketing
management

Business
Administration P.H.D
studies

Advance Marketing
management

Business Administration
High Diploma Strategic
Planning

Scientific research methods
and ethics

Business Administration

Scientific research methods
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Higher Diploma in and ethics
Municipal Management

Fifth , thesis which was supervised by :

Department Subject
Inventory control management
and its role in determining the
linkage of drogue in the Iraqi
hospitals

Strategies of supply chains and
it heir effect on attaining the Business Administration
competitive advantage
Studying the chain of logistics | Business Administration
of Marketing events for the
products of diesel by utilizing
the transportation models.
Electronic medical and health
service requirements remotely
in a sample of the Iraqi
government hospitals
-Exploratory Study

The impact of hearing the voice
of the customer in achieving a
competitive edge-comparison
between the two Asian Seal
Telecom and Zain study.
Strategic impact for
distribution in they loyalty
analytical study compared a
sample of the Iraqi daily
newspapers.

Reflections dynamic balance on
marketing performance
through the customer Business Administration
relationship management -
analytical study of a sample of
Iraqi private banks.

The role of marketing
knowledge in enhancing the Business Administration
performance of the Company
for Iraqi oil products.

Business Administration

Business Administration

Business Administration

Business Administration




The impact of market
knowledge to improve
marketing performance-
comparative study between
mobile phone companies in
Iraq.

Business Administration

The use of mechanisms to
enforce a dynamic marketing
capabilities to improve
marketing performance
Empirical Study in the Al-
Taef company financial
transformation.

Business Administration

Regional development in Iraq -
an analytical study.

Business Administration

The possibility of application
programs budget towards
increasing the efficiency of
regulatory projects.

Business Administration

The role of training in
developing the performance of
doctors in training, health and
development center in the
Ministry of Health.

Business Administration

The impact of emotional
marketing in enhancing
customer experience - applied
research in the Al-Taef
company financial
transformation.

Business Administration

The role of the health
information system in the
performance of the hospital - A
Case Study in Baghdad
Teaching Hospital.

Business Administration

The role of the offices of
inspectors general measures to
reduce Serious Fraud.

Business Administration

Diagnosis of the impact of the

Business Administration
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training strategy practices in
the performance of
organizations application on a
sample of inspectors general
offices.

The role of marketing to
acquire knowledge in
promoting the ownership of the
brand - analytical field
research in some of the Iraqi
mobile telecommunications
companies.

Business Administration

Promotional mix site in leading
marketing and its impact on
the support of competitiveness
in a leap lab.

Business Administration

The impact of health service
distribution to improve upon _
-Search applied in the
Department of Health and
Waist mental image.

Business Administration

The relationship between
organizational justice and job
satisfaction and reflected in the
behavior of organizational
citizenship -Search applied in
the offices of inspectors
general.

Business Administration

Effects of the adoption of
dynamic marketing capabilities
to achieve competitive
excellence in mobile
communications companies.

Business Administration

Solid waste management with
the use of geographic
information systems (Gls)
applied research in the city of
Hilla.

Business Administration




Social orientation of the
marketing and its role in the
competitive strategies - Search
analytically in a number of
excellent and first class hotels
.in Baghdad

Business Administration

The mediator role of the
market leadership position and
orientation on the relationship
between organizational
structure and performance of
government banks in Baghdad
- the case of bank Rafidain and
Rasheed study.

Iran's Ferdowsi
University - Department
of Business
Administration

Verification Social orientation
of the market and its role in the
competitive strategies - Search
analytically in a number of
excellent and first class hotels
in Baghdad.

Business Administration

A reflection of creative thinking
in self-marketing mediately
Cultural Intelligence - field
research on a sample of doctors
specialists.

Business Administration

Social orientation of the market
and its role in the competitive
strategies - Applied Research.

Business Administration

The relationship between
medical and nursing staffing
and its impact on the quality of
health service - applied
research.

Business Administration

Diagnosis of some indicators of
governance and its impact on
the government's performance
- field research in the Ministry
of Education.

Business Administration

A study on the reasons for the
reluctance of doctors specialists

Business Administration




for work in the popular
medical clinics and its impact
on the quality of health service
provided therein.

Verification of the effect of
market orientation and
orientation on the performance
of the leading banks Baghdad
with moderating role of
national culture - bank
Rafidain and Rasheed case
study.

Iran's Ferdowsi
University - Department
of Business
Administration

Human resources management
practices and their role in
strengthening the core
competencies in the Ministry of
Construction, Housing,
Municipalities and Public
Works

Business Administration

Effect of career planning in
municipal performance - field
research in the municipality of
Musayyib

Business Administration

Reflection of the delight of the
customer on the market share
in the market of singular —
analytical research

Business Administration

Public-private partnership and
its role in the economic
development of the industrial
sector - applied research in a
group of companies in the
general industrial sector

Business Administration

Using the promotion strategy in
attracting investors - a case
study in Anbar Provincial
Council.

Business Administration

Design a model of the
relationship between the
quality of the service provided
and the image of the brand to
enhance customer's /

Business Administration




application research

The impact of market
knowledge on organizational
excellence by mediating
customer engagement / applied
research

Business Administration

Physical Evidence of the
product and its impact on
customer attraction / field
research of a sample of private
medical clinics in Maysan

Business Administration

The role of marketing prowess
in enhancing marketing
capabilities of business
organizations / comparative
research in Iragi mobile phone
companies

Business Administration

Diagnosis and analysis of
critical success factors for

administrative investigation /
case study in the Office of the
Inspector General in the
Ministry of Construction,
Housing, Municipalities and
Public Works.

Business Administration

NOW - ¥+ YA

Sixth , Conferences which you participated:

Conferences Title

Year

Place

Type of Participation

First Conference of the
College of Business and
Administration.

Yool

Al-Mansoor
Milia Hotel

Researcher

Fifth Conference of the
College of Business and
Administration.

College of
Business and
Administration.

Researcher

Conference of Health
Batty and Drags

University Of
Baghdad

Researcher

Seminar to discuss the
reality of livestock

University Of
Baghdad

Researcher

Fourth International
Scientific Conference

University of
Karbala

Researcher




Fifth International University of Researcher
Scientific Conference Karbala

Davao Economic Collegian City- | Discusser
Conference Germany

Seventh , Scientific Activities:

Within the College Outside the College

Participating in many permanent Participating in many permanent
and temporary committees. and temporary committees.

Eighth , Research Projects in the felid of specialization to the
environment and society or the development of eduation :

Research Title Place of Publication Year

Essential concepts for E- Scientific journal of college of | Y+ .9
commerce Administration and
Economic.

The reflections of globalization | Scientific journal of college of
phenomenon in bringing about | Administration and
them,no(¢V) Economic.

Studying the techniques of Scientific journal of college of
Direct marketing Administration and
Economic.

Measuring the consumer Al-fath journal
behavior towards the drugs.

Measure consumer behavior Journal of College of
toward drugs - an analytical Education, University of
survey of the views of a sample | Diyala.

of pharmacists in Baghdad.

Marketing information system | Journal of Baghdad College of
health effect in increasing the | Economic Sciences .

efficiency of health service
provider - an analytical study
of the views of a sample of
health service providers in
hospitals in Baghdad.

Study the marketing of a Journal of Management
product supply gas oil using Science and Economics, vol.
transport models series. VY number 1




Study the effectiveness of the
software in the control of
inventory processes.

Journal of College of Turath
University.

Electronic medical and health
service requirements remotely
in a sample of the Iraqi
government hospitals.

Fourth International Scientific
Conference of the Faculty of
Management and Economics /
University of Karbala

The impact of hearing the
voice of the customer in
achieving a competitive edge -
a comparative study in the
mobile phone companies Zain
and Asia Cell
Telecommunication.

Journal of Management
Science and Economics vol.\ A
number A,

The role of dynamic balance in
marketing performance - a
prospective study in a number
of Iragi private banks.

Journal of Management
Science and Economics vol.\ 4
number VY,

Following the voice of the
customer analysis in
Improving the image of the
health organization
exploratory Study of the views
of a sample of doctors working
in hospitals in Baghdad.

Journal of the Faculty of
Management and Economics /
University of Mustansiriya
number 4 Y

Formulate a strategic
customer relationship
management through the
achievement of the strategic
relationship between
intelligence and organizational
intelligence.

Journal of Anbar University

Mechanisms applied dynamic
marketing capabilities to
achieve better marketing
performance - Empirical
Study in the Altaif company
financial transformation.

Fifth International Scientific
Conference / College of
Management and Economics /
University of Karbala.

The effect of the distribution of
the Iragi daily newspapers in
building customer loyalty
dimensions - a prospective
study.

Journal of Management
Science and Economics vol.\ 4
number V.




The impact of market
knowledge to improve
marketing performance -
Empirical Study in mobile
communications companies in
Iraq.

Journal of Management
Science and Economics
Volume ¥+ number V1.

Emotions management with
marketing management and its
Impact in determining the
behavioral patterns of
customers - an analytical study
of the views of a sample of
agents telecommunications
companies in Baghdad.

Journal of Baghdad College of

Economic Sciences number
va

Fraud and the role of the
procedures in the offices of the
inspectors general reduction.

Journal of Management
Science and Economics.

Marketing mix and its impact
on the general performance of
the company for the
distribution of oil products -
an exploratory study of the
views of a sample of workers
in the General Company for
Oil Products Distribution -
Distribution of Baghdad body.

Journal of Management
Science and Economics.

And strategic impact of
training in improving the
performance of the inspectors
general offices.

Journal of Management
Science and Economics.

Emotional impact of
marketing in the customer
experience - applied research
in the spectrum of the
company's financial
transformation.

Journal of Management
Science and
Economics,VolumeY \,IssueA™.

Attacks against doctors and
health landlords in the lobby
of emergency Baghdad
Teaching Hospital and its
Impact in the marketing of the
health service.

Anbar University Economic
and Management Science
Magazine Issue ) ¢, Vol. v




The development of solid
waste management system.

Journal of Economic and
Administrative Sciences

The impact of the adoption of
dynamic marketing
capabilities to achieve a
competitive edge - comparative
research in some of the Iraqi
telecommunications
companies.

Journal of Economic and
Administrative Sciences

Social orientation of the
market and its role in the
competitive strategies -
Applied Research.

Economic and administrative
sciences Magazine Issue AV
Vol vY

Relationship and the impact of
human resource management
strategies to reduce work
stress - a prospective study.

Journal of Economic and
Administrative Sciences

The relationship between
medical and nursing staff and
its impact on the quality of
health service - applied
research.

Journal of Economic and
Administrative Sciences Issue
44 Volume YY¥

The adoption of dynamic
marketing capabilities in
achieving competitive
superiority / comparative
research in some lraqi telecom
companies.

Journal of the Faculty of
Management and Economics
University of Mustansiriya,
No. YV«

The impact of marketing
orientation on improving the
quality of service / applied
research in some Iraqgi mobile
phone companies.

Journal of Economic and
Administrative Sciences
No. V++ Volume Y¥

The Effect of Creative
Thinking on Cultural
Intelligence / Field Study on a
Sample of Specialty Doctors.

Journal of Economic and
Administrative Sciences
(Acceptable for publication).

A Conceptual Perspective for
Self - Marketing / Descriptive

Journal of Economic and
Administrative Sciences
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Research.

(Acceptable for publication).

The Effect of Creative
Thinking on Marketing for
Self / Field Research on a
Sample of Specialized Doctors.

Journal of the Faculty of
Management and Economics /
University of Tikrit
(acceptable for publication).

Effect of career planning in
municipal performance /
applied research in the
municipality of Musayyib.

Journal of Administrative
Sciences / Association of Iraqi
Business Administration
(Acceptable for Publishing)

The main success factors and
their impact in assigning
elements of creative
marketing.

Journal of the Islamic College
University / Islamic College
University / Najaf (acceptable
for publication).

Relationship of career
planning in municipal
performance / field research in
Musayyib Municipality.

Journal of the Islamic College
University / Islamic College
University / Najaf (acceptable
for publication).

Ninth, Membership :

-Member of the Association of Iraqi economists since Y44 ¢,

-Member of the Iraqgi Business Administration Association since
Yoan,

- Editor of the Journal of the Association of Business Administration
since Y\,

Tenth , Awards and Certificates of Appreciation

Name of Awards and
Certificates

Thank and appreciation
()

Thank and appreciation
(®)

Thank and appreciation

(*°)

Donor Year

Minister of Higher Education Yoo Yung

President of Baghdad YooY

College of Administration and
Economics and other colleges
Eleventh , Scientific literature

YoeeYo g

No Year of the Publication

Yoelg

Scientific literature Title
Marketing- contemporary




entrance

Y Marketing supply chain

v Marketing Management

Intellectual Capital Y.ye

Marketing Management -the | Y+«\®
foundations and contemporary
concepts

Marketing Research

Marketing health Care

Twelfth: Participation in training and consulting

V-Holds an international training certificate (international trainer)
awarded to him by the American company CIPE after a qualification
for the international training of trainers course from Beirut.

Y-Participated in the preparation and implementation of several
training portfolios for the ministries of Industry, Qil, Trade,
Education, Higher Education and Scientific Research, Transport,
Communications, Foreign Affairs, Interior and Human Rights since
Yoo till no.

¥-Headed the team preparing the agenda of the economic sectors
(Commercial, Industrial, Tourism, Contracting and Agricultural) for
the province of Najaf in cooperation with the company CIPE US for
the period from Y« +Ato Y+ Vo,

¢-Serves as a statistical analyst and evaluator of UNIDO programs in
Iraq for the period from Y+ ¢ to date.

¢-Worked as a training program and a resident of the Iraqi
American Institute since Y+ + A and until no.

1-was part of the restructuring team of the Iragi Ministry of
Transport (Land Transport, Ports, Airlines, Civil Aviation,
Railways) for the period Y+ Y-Y .\ ¢,

Thirteen: Languages that he is fluent in

-Arabic




-English
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